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Community Improvement Corporation of
Springfield-Clark County, Ohio

(CIC)

Coordinates and leads the retention and expansion of existing
businesses, the attraction of new firms, and the community’s
coordinated workforce development strategies. A robust
program of work funded by the public and private sector is
executed with the input of the community’s Jobs and Job
Readiness Task Force.

Convention and
Visitor’s Bureau

(CVB)

Markets the community via multiple channels to leisure and
business travelers, group tour operators and meeting planners.
We also strive to enhance Greater Springfield’s quality of life
through creating vibrant events, and leading both the Public Art
and Wayfinding committees.

Convention 
Facilities Authority

(CFA)

Stimulates and assists Clark County venues in the
enhancement, promotion and marketing of Clark County
as a destination through its hospitality venues. Through a
3% accommodations tax levied by countywide
accommodations (hotels, motels, bed and breakfasts),
funding assistance is provided to local venues.

Locally known as: Locally known as: Locally known as: 

www.greaterspringfield.com

www.expandgreaterspringfield.com
www.clarkcounty.jobs www.visitgreaterspringfield.com www.greaterspringfield.com

The collective voice of 800 companies that represent 15,000 employees in our region. We believe a 
vibrant Greater Springfield is the catalyst for a thriving business community. It will take all of us, in 

partnership, to achieve our goals.
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ALIGNMENT WITH PARTNERS – SINCE 2012

 Jobs and Job Readiness Task Force
 Open communication
 Check the baggage at the

door during meetings
 Explore best practices – jointly
 Share corporate

feedback
 Data analytics
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SUPPORTING ECONOMIC GROWTH WITH
WORKFORCE STRATEGIES

 Jobs and Job Readiness Committee
 8th Grade Career Exploration Event
 Clark County Internship Collaboration 
 Straight-A Consortium/The Dome
 Clark County Manufacturing Collaborative 
 ACT Work Ready Community
 YouScience
 Benefits Cliff Research
 OH Zone- Region’s First Virtual Career 

Fair: November 19, 2020
 Organized 17+ Job Fairs
 Bi-Annual Wage and Benefits Surveys
 Magnify

94% of 
Goal
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Goal I: Cultivate the Local Workforce – 39%
Business Concierge
Talent and Education Coordination
Internship Matching/Coordination
Research and Best Practice Resource Development
ACT Work Ready Community
Aptitude Testing

Goal II: Build the Economic Engine – 32%
Retain and Expand Existing Businesses 
Aggressively Pursue New Business Growth
Enhanced Small Business Engagement
Support Entrepreneurial Ecosystem Development

Goal III: Enhance Livability – 8%
Enhance Housing Opportunities
Develop a "Welcoming Committee" for new
business leaders/executives

Goal IV: Attract Talent – 21%
Dedicated Talent Attraction Program
Connect Local College Students to Clark County
"Reverse the Commute” campaign to retain

workers in Clark County  
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68%
WORKFORCE,
HOUSING, AND 
LIVABILITY

5 YEAR PROGRAM OF WORK
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CULTIVATE THE LOCAL WORKFORCE
PROGRAM OF WORK

 Director of Workforce Development – Amy Donahoe

 Talent and Education Coordination – Kaitlyn Tyler

 Internship Matching/Coordination – Kaitlyn Tyler

 Research and Best Practice Resource Development

 Aptitude Testing

6
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Internship & Experiences
Suite of internship Resources 

for businesses and schools

Career Video Series
Series of 20 videos highlighting 

local in-demand jobs in the
16 nationally recognized

career clusters

Career TV
TV in each High School with 
dynamic career information

+

K



CUSTOMIZED SCHOOL CONTENT
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PROGRAMMING

 Job Discovery Days
 “Future Ready Friday”
 Mini Career Fairs
 Opportunity Fair
 Career Speakers
 Adulting 101 Class
 Date from Sept. 20 – Oct. 26
 Topics:

 YouScience Utilization
 25 Company Profiles
 All High Schools (Except: Cliff 

Park & Southeastern)
 920 Assessments Completed in 

22/23 School Year

9
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Time Management
Budgeting
Investing

Taxes
Home Maintenance

Networking



2023 INTERNSHIPS
BY THE NUMBERS

10
K

• 100% of students rated 
their internship 
experience as excellent

• Students enjoyed:
• Working with 

others
• Gaining 

experience
• Increasing their 

skill sets

• 95% of employers rated 
their internship 
experiences as 
excellent

• 100% of employers felt 
that their intern was 
well prepared for their 
internship 

• 90% of Employers stated 
that they would 
participate again in 2024

• Student Strengths:
• Communication
• Following 

directions
• Dependable
• Dedicated
• Prioritizing tasks 

Mid-Intern

Em
pl

oy
er

s

Student Mid-
term survey 
results

Employer Mid-
term survey 
results

Student post-
intern survey 
results

Employer post-
intern survey 
results

St
ud

en
ts

Post-Intern

• 95% of students rated their 
internship experience as 
excellent. 

• Things students learned 
during their internship 
experience:

• Adaptation
• Project management
• Self-management
• How to work with a 

team

15 Students 
Completed 

Program
10 Employers



’24 INTERNSHIP REFRESH

11
K

Community Awareness

Recruit Businesses

Recruit Students

Employer Roadshow

Employer Immersion

Go For the GOLD

Share the 2023 
Internship results 
with Businesses 
and key 
stakeholders.

Invite businesses 
into schools to 
share Internship 
and employment 
opportunities. 

Help support local 
employers 
prepare to 
interact and hire 
Clark Co.  
students.  Well-
crafted talking 
points provided.

Culminating 
event for Interns 
and Employers 
participating in 
the Internship 
Program.

Recruiting Employers and Students for the 2024 Internship 
Program.  Taking the Warm Introduction approach to relationship 
building.



STUDENT IMMERSION EXPERIENCE: GO FOR GOLD

12
K

How to Manage your Life
Time management, general hygiene, finances
Local Bank to do finance portion of the session.
Money Management game

How to get a Job
Resume, Written Communication (social 
media), Dress for Success
Fashion show (show different industries)

How to Keep a Job
Communication and Interviews 
Communication- how to talk to an 
employer.
Interviews- best practices, good and bad 
examples, practice interviews. 

Closing Session 
Survey- QR code 
Drawing for winner
Certificate of completion 

OPENING SESSION 1 SESSION 2 SESSION 3 WRAP-UP

HOMEWORK: Prior to participating, 
students must complete the 
following: YouScience, collect 
transcripts, complete application 
and submit references.

LUNCH: YouScience 
Overview and Alumni Intern 
sharing their success story.

Opening Session
Icebreaker game- Olympic 
scavenger hunt 
Based on YouScience
Use this game to find their cohort.
Set expectations for the day. 

Sink or swim session for students to prep for Internships in a real-world environment.

To simulate a professional conference, Vendors will be invited to set up booths at the immersion session.  Potential vendors 
included, but not limited to: ODJFS/OMJ, Clark State, Clothes That Work, Springfield Foundation, Rocking Horse, Park 
National Bank, Partners In Prevention, Springfield Fire Dept & Police Dept., among other organizations to be invited at a 
later date.
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EMPLOYER TOOLKITS
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THE MAGIC OF

YouScience is an online career and personal planning discovery tool that 
enables teens and adults to identify their potential aptitudes and careers. A
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Awareness
FREE

Free

Employers can have an 
Employer Listing Page 

within YouScience
directory at no cost; it 

includes a logo, 
organization description, 
certification preferences 

and a link to the 
employer’s website.

Awareness
BASIC

$1,000/yr

A paid listing providing 
employers with additional 
features on their Employer 

Listing Page, visibility in 
other areas of YouScience, 
and access to a base level 

of data. 

Awareness
PREMIUM

$5,000/yr

A paid listing providing 
employers with even more 

exposure and influence 
through the YouScience

platform, as well as 
additional data availability. 

+

School Utilization
 12 of 13 High Schools
 2,000+ Assessments 

Completed since 2021



WORKFORCE MIGRATION

Note: Overlay arrows do not indicate directionally 
the worker flow between home and employment 
locations.

56%

16

9,147 Net Loss of Workforce

A



Series of 20 videos highlighting local
in-demand jobs in the 16 nationally recognized 

career clusters.

Suite of internship Resources for businesses and 
schools

TV in each High School with dynamic career 
information

YouScience is the science of YOU –
how your mind is wired, what makes 

you tick, the skills and knowledge 
that set you apart. Youscience shows 

talent and helps find a career path 
that’s right for you

Connects employers to schools and job 
seekers to opportunities. 

Provides job posting resources to 
employers and employability services to 

jo seekers

STRATEGIC JOBS PORTAL
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CLARKCOUNTY.JOBS

A
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2024 CAMPAIGN

H



AVOID “SILVER BULLET” PROGRAMMING

8th Grade Career 
Exploration

Straight-A 
Consortium/

The Dome
Springfield City 

Schools
Clark-Shawnee

CTC
GISA

Clark State

Clark County 
Internship 

Collaboration 1.0

&
Career Sync

Advanced 
Manufacturing 

Lab
ACT WorkReady 

Community YouScience

Consider Clark 
County 

Marketing 
Campaign 

&
ClarkCounty.jobs

Since 2013 Since 2014 Since 2013 Since 2014 2017 - 2020 Since 2021

CONTINUUM OF PROGRAMS

Since 2022

20H

Since 2021

Magnify Suite 
of Student 
Resources



HORTON HOBBS IV
Vice President of Economic Development

Greater Springfield Partnership
hhobbs@greaterspringfield.com

THANK YOU/QUESTIONS
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linkedin.com/in/hortonhobbs

AMY DONAHOE
Director of Workforce Development

Greater Springfield Partnership
adonahoe@greaterspringfield.com

linkedin.com/in/amydonahoe

KAITLYN TYLER
Talent and Education Coordinator

Greater Springfield Partnership
ktyler@greaterspringfield.com

linkedin.com/in/kaitlyn-tyler-6716953b/

mailto:hhobbs@greaterspringfield.com
mailto:hhobbs@greaterspringfield.com
mailto:hhobbs@greaterspringfield.com
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